
IN THE CONSUMER'S EMOTION

Go deep, explore,
understand ... they are tools that
we always apply into our market
research

We are in the Era of emotional
segmentation because with ADNe
Insights, emotions are data

www.ioinvestigacion.com/adne-insights/



know more
and better
your target
customer

I N  T H E  C O N S U M E R ' S  E M O T I O N
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The  " E m o t i o n a l  D N A "  i s  the  a lgo r i thm  deve loped
by  Jacobson ,  Ste inbe rg  &  Go ldman  tha t  m e a s u r e s

h o w  t h e  w o r l d  o f  e m o t i o n s  i s  g o v e r n e d ;  a
p a t t e r n  t h a t  w e  a l l  h a v e  i n  o u r  g e n e t i c  c o d e ,
made  up  o f  seven  e lement s .  These  seven  t r a i t s

a r t i cu l a te  the  per sona l i t y  o f  the  i nd i v idua l
acco rd ing  to  the  degree  o f  i n tens i t y  i n  which  they

o r ig ina l l y  appea r  i n  the  per son  and  the i r
subsequent  deve lopment  th roughout  l i f e .  Tha t  i s
why  i t  has  grea t  r e l e vance ,  s ince  i t  cond i t i ons  our

way  o f  f ee l i ng ,  r eac t ing  to  s t imu l i ,  f ac ing  prob lems ,
r e l a t ing  . . .

 
 

TO  SUM  UP ,  I T  I S  THE  BAS IS  OF  WHO  WE  ARE . .

I N  T H E  C O N S U M E R ' S  E M O T I O N
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I N  T H E  C O N S U M E R ' S  E M O T I O N

 
We  have  i nco rpo ra ted  the  emot iona l

DNA  a lgo r i thm  i n to  our  pane l i s t
base .  Th i s  qua l i t a t i ve  l eap  a l l ows  us
to  have  ve r y  va luab le  i n fo rmat ion  on

va r i ab le s  tha t  dete rmine  human
behav io r :  what  s t imu l i  we  r e spond

to ,  what  i s  our  dominant  buye r
pe r so t ype ,  which  messages  a re  most
re l a ted  to  ce r ta in  t a rge t  cus tomer

g roups ,  and  i n f i n i t e  poss ib i l i t i e s  à  l a
ca r te .
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A D N e  I n s i g h t s  &  
T h e  m a r k e t  r e s e a r c h

I N  T H E  C O N S U M E R ' S  E M O T I O N
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F I N D  O U T  

 I N  T H E  C O N S U M E R ' S  E M O T I O N

D E E P E N D
We  not  on l y  know  what

does ,  a l so  why  does  i t  do  i t
and  we  can  pred ic t

what  wi l l  do
 

The  data  i n
va luab le  i n fo rmat ion

 
 
 
 
 
 
 

T U R N  I N T O S

 The  emot ions  o f  the
consumer  th rough  you r

Emot iona l  DNA
 
 



I N  T H E  C O N S U M E R ' S  E M O T I O N

Neuropsycho logy
 
 
 
 
 
 
 
 

Neurob io logy
 

Genet i c
 

Ep igene t i c s
 

B io logy
 
 
 

Psycho logy  and
Psych ia t r y

 
 
 
 
 
 
 
 

W E  R E L Y  O N . . .
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I N  T H E  C O N S U M E R ' S  E M O T I O N

W W W . I O I N V E S T I G A C I O N . C O M / A D N E - I N S I G H T S /

W E  R E L Y  O N . . .

A l g o r i t h m i c
T e c h n o l o g y

 

S c i e n t i f i c
i n v e s t i g a t i o n

 

 
B i o m e t r i c

i n n o v a t i o n

The  exc lu s i ve  t echno logy  tha t  r ep l i ca te s
the  s ynapt i c  mode l ,  thus  gene ra t ing  the

DNAe®  o r  per so t ype  code .  Once
dec iphe red ,  i t  i nd i ca te s  i n  a  per sona l i zed ,
preven t i ve ,  pred ic t i ve  and  prec i se  way  the

emot iona l  behav io r  o f  i nd i v idua l s .
 

The  cogn i t i ve  and  emot iona l  cha rac te r i s t i c s  o f
an  i nd i v idua l  a re  due  to  the i r  gene  exp re s s i on

and  the i r  adapta t i on  to  the  env i ronment ,
which  l eads  to  the  combined  produc t i on  and
re lea se  o f  the  d i f f e ren t  neuro t ransmi t te r s  tha t

gove rn  behav io r .
 

The  ADNe®  gene ra te s  a  new  d imens ion  i n  the
s tudy  and  detec t i on  o f  behav io r  by

inco rpo ra t ing  the  r e l a t i onsh ip  between
molecu la r  b io logy  and  genet i c s  wi th

psycho logy  th rough  the  Azu lay  Berns te in  Tes t .
A  new  v i s i on  tha t  tu rns  su r f ace  ana l y s i s  i n to  a

th ree -d imens iona l  s yn thes i s .
 



Main  sc i en t i f i c  mi le s tones
in  the
a lgo r i thm  o f
E m o t i o n a l  D N A

F i r s t  advances  on
the  d i scove r y  o f  the  r e l a t i onsh ip

be tween  the  main  neuro t ransmi t te r s
and  emot iona l  behav io r  co inc id ing  wi th

the  grea t  European  psycho log i ca l
exp lo s i on .

 

1 9 2 0 - 1 9 4 0
N e u r o t r a n s m i s s i o n

 

I N  T H E  C O N S U M E R ' S  E M O T I O N

The  doub le  he l i x  s t ruc tu re  o f  DNA  i s
d i s cove red  thanks  to  the  work  o f  many
re sea rche r s  such  as :  Charga f f ,  Watson ,

Cr i ck ,  Wi lk in s  and  F rank l in .
 

1 9 4 0
D N A  d o u b l e  h e l i x
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Main  sc i en t i f i c  mi le s tones
in  the
a lgo r i thm  o f
E m o t i o n a l  D N A

Af te r  the  d i scove r i e s  o f  Lev i -Mol ta l c in i ,
Greenga rd ,  Brenne r  and  Kande l ,  the

mo lecu la r  bases  o f  the  ac t i v i t i e s  o f  the
CNS  and  i n  pa r t i cu l a r  o f  the  s ynapse ,

the i r  r e l a t i onsh ip  wi th  gene  exp re s s i on
and  the  pathways  o f  the  precu r so r
amino  ac ids  o f  behav io r  a re  be ing

d i scove red .
 

1 9 8 0 - 2 0 0 0
M o l e c u l a r  b a s e s

I N  T H E  C O N S U M E R ' S  E M O T I O N

I n  the  B iocampus  Genoma  España
prog rams ,  where  more  than  1 80  e l i t e

sc i en t i s t s  a re  adv i sed  on  the
p repa ra t i on  o f  a  bus ines s  p lan ,  the  f i r s t
ve r s i on  o f  the  ADNe  a lgo r i thm  i s  put

in to  prac t i ce .
 

2 0 1 1 - 2 0 1 3
E . A z u l a y  / I . E r r a n d o
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Main  sc i en t i f i c  mi le s tones
in  the
a lgo r i thm  o f
E m o t i o n a l  D N A

The  eDNA  a lgo r i thm  i s  r e f i ned  unt i l
r each ing  the  i nd i ca to r  o f  sc i en t i f i c

s i gn i f i cance ,  be ing  the  f i r s t  "c lu s te r "

f o rmu la t i on  tha t  r ep l i ca te s  the
combina to r i a l  mode l  o f  s ynapt i c

func t i on ing .  Th i s  f ac t  opens  the  door s  to
emot iona l  i n te rp re ta t i ons  i n  a

pe r sona l i zed ,  pred ic t i ve ,  preven t i ve  and
prec i se  way .

 

2 0 1 4
E . A z u l a y

I N  T H E  C O N S U M E R ' S  E M O T I O N

The  Ea r l y  Warn ing  o f  A lzhe imer ' s  d i sease  i s
succes s fu l l y  conc luded  th rough  the

a lgo r i thmic  DNAe  t echno logy ,  open ing  the
way  to  new  r e sea rch  on  othe r

neu rodegene ra t i ve  patho log ie s  and
behav io ra l  d i so rde r s .  Th i s  t echno logy  i s
awa rded  by  the  European  Academy  o f

Economics  and  Management  i n  the  a rea  o f    
economic ,  soc i a l  and  hea l th  impac t .

 
 
 
 
 

2 0 1 8
E . A z u l a y  / V . B u f o r t
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Main  sc i en t i f i c  mi le s tones
in  the
a lgo r i thm  o f
E m o t i o n a l  D N A

A  new  gene ra t i on  o f  psychomet r i c  t e s t s  i s
be ing  s t a r ted ,  which  wide l y  su rpas s  the

re l i ab i l i t y ,  breadth ,  ve r sa t i l i t y  and
cons i s t ency  i nd i ca to r s  o f  the  prev ious
gene ra t i on  t e s t s .  I t s  app l i cab i l i t y  has  a

ve r y  broad  spec t rum  ye t  to  be  f u l l y
deve loped .

 

 

 

 

 

 

 

 

2 0 2 0
N e w  P s y c h o g e n i c  e r a

 

I N  T H E  C O N S U M E R ' S  E M O T I O N
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I N  T H E  C O N S U M E R ' S  E M O T I O N

W I L L  D I S C O V E R
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I N  T H E  C O N S U M E R ' S  E M O T I O N

How to connect
emotions with

the studies
 

What types of
consumer are

related to your brand
a

How to get
better to your

customers
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I N  T H E  C O N S U M E R ' S  E M O T I O N

Much more than a traditional
studio!

 
With the investigation of Markets

& DNAe Insights you will

recognize valuable insights that

will make you make better

decisions.
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